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About Me

Hey there, I'm Rudy P Agnel, a Senior Designer with 12 years
of experience across various creative industries. I've dabbled
in comic book creation, animation, game design, and video
production. You name it, I've probably done it!

| have an insatiable curiosity and an unquenchable thirst

for creativity and visual arts. I've always been fascinated by
storytelling, and | get an immense thrill from bringing characters
and worlds to life through my designs. I'm constantly exploring
new mediums and techniques to push my creative boundaries,
and nothing excites me more than discovering new ways to
captivate and engage audiences.

Throughout my career, I've had the opportunity to work with a range of clients and
collaborators, which has helped me develop a diverse skillset. I'm a natural problem solver,
and I'm always looking for new and innovative solutions to design challenges. Plus, I'm a
great communicator and collaborator, and | love working with others to achieve our goals.

I'm excited to continue pushing the boundaries of design and visual storytelling, and I'm
always looking for new and exciting opportunities to do so. If you're seeking a Senior
Designer who is dedicated to their craft, values collaboration, and brings a creative flair to
every project, I'd love to chat with you.
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@rudypagnel
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My Journey

Principal Artist and Designer
Solve Education!

Feb 2018 - Present (5 years+)

Senior Illustrator
Petshopbox Studio

Feb 2016 - Oct 2017 (1 year 9 months)

Senior Animator
Kumata Studio

Jan 2012 - Aug 2014 (2 years 8 months)

Illustrator/Animator
Zeusbox Studio

Mar 2011 -Jul 2011 (5 months)



Introduction

In 2011, twelve years ago, | started working as an illustrator and animator for Zeus Box,
an online gaming studio. It was my first time working in a real studio, as opposed to my
bedroom studio where | worked as a freelancer after graduating from vocational high school.

For the next eight years, my work mainly involved digitally drawing and animating various
assets for different creative industries such as gaming, comic publishing, and animation
studios. My specialty has always been 2D art, particularly designing unique characters,
environments, objects, buildings, and anything required for games, animation studios, or
other projects.

Even now, as the head of design, I still enjoy designing new game assets and characters for
our digital products.

After having worked for eleven years, and with four companies under my belt, | am excited
to share with you my most beloved and skilled works in this creative industry. This collection
showcases my journey and expertise in this field.

| hope you enjoy it.

Best regards,

Rudy P. Agnel
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HAKITA
Brand Identity

Hakita is a startup that specializes in creating automated legal documents for youth who
are curious about legal documents. They aim to make legal terms, contracts, copyrights, and
other legal matters simple and easy to understand.

Their branding strategy involves creating a logo that is simple and appealing to young people
while avoiding a corporate feel. They also want to incorporate the six characters of the
company into the logo.

To achieve this, | decided to use the letter “H” from the company name as a symbol for the
logo. This approach is a common branding strategy used by successful companies such as
Facebook, as it allows people to easily remember the brand name while seeing the logo.
We believe that this is the best way to create a recognizable brand for Hakita, and we are
confident that it will help the company grow.
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YTUI
Brand Identity

Yayasan Teknologi Untuk Indonesia (Technology Foundation for Indonesia) or YTUI is a non-
profit organization based in Bandung, Indonesia, and they require a brand identity that
looks casual, young, and business-oriented. As they operate in the technology industry, it's
essential to find a symbol that represents technology. Additionally, they want their logo to
incorporate the letters Y, T, U, and I.

To achieve this, | use a butterfly as a symbol. The reason is that a butterfly symbolizes
evolution; it becomes better as it evolves, and similarly, technology always evolves and
becomes better than it was. Furthermore, | can incorporate the lettersY, T, U, and | into the
logo using negative space, which makes it look unique and meaningful.

To appeal to their target audience, which is the youth who love technology, | used bright
colorsin the logo.
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The Path to Success V01 & V02
Editorial Design

| had an opportunity to design a research report for Woomentum and KAS. This report is
their annual research project and | assisted them in designing a book that includes all the
graphics, charts, tables, and other relevant information for their research.

The challenge for this project was to design charts, infographics, tables, etc. in a consistent
style based on the design guide that | created since the project involved several researchers
from different countries, each with different styles and types of charts and infographics.
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Solve Education!
Annual Report Design

An annual report is a comprehensive document that provides information about a company’s
activities and financial performance over the preceding year. It is primarily intended for
shareholders and interested parties to understand the company’s progress and performance.
Annual reports may be classified as grey literature.

In my role, | have been involved in designing annual reports for various companies for the
past five years. My primary focus has been on solving editorial design issues to ensure

that the reader can easily understand the report’s contents, including each paragraph and
infographic. | aim to create a report that conveys information and messages effectively and
efficiently.
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lcon Designs

This is a collection of my icon designs available for free on my Figma page, for
designers to use.
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Bitty Pets
Game Assets Design

Bitty Pets is a Facebook game that allows you to decorate your scene with various characters
and objects in different themes such as Halloween, St. Patrick’s Day, Christmas, and many

others.

During my time at Petshopbox Studio, | mainly animated the objects but also designed
some characters for the game. Below, you can see some of the characters, objects, and
environments that | created for Bitty Pets.
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Dawn of Civilization
Game Assets Design

DoC, short for Dawn of Civilization, is an educational game app developed by our team. It is a
2D-based game aimed at helping children learn various subjects.

This section showcases my work on creating in-game assets for DoC. When | first joined
Solve Education!, | was tasked with creating several game assets, including Ul and animation

mockups.

Here, you can browse through my work, which ranges from 2D icons to reward cards and
isometric building designs.
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Layer 1 (Front/Bottom Chest) Layer 2 (Sunray) Layer 3 (Reward items) Layer 4 (Top Chest)
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WHACK THE ZOMBIE!
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Ed The Bot
Mascot Design

Solve Education! has developed an educational product called Ed The Bot. The bot is
designed to teach English through a variety of minigames that can be accessed via website.

In order to give the product its own identity and enable it to interact with users, | have been
tasked with creating a mascot that can express different emotions. The original concept,
the rejected design, and other assets that were not used in the final product are also shared

here.
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Tastemaker Lifestyle
Mascot Design

Tastemaker Lifestyle is a clothing brand from the US that focuses on pop culture. They have
a bear mascot that always appears in every design of their products. They need to develop
their bear mascot into several designs and pop-culture icons.

| helped them develop their bear mascot and designed the mascot into some pop-culture
icons. | also created a template for the bear mascot as a basketball and football athlete.
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tastemaker

HOME ACCESSORIES FLEECE HATE TEES EMEAKER CULTURE WOMEN'SE WEAR EPORTE BEAR CHAMPIONEHIPF BEAR KID'S WEAR

A
" .-_+_ a

ACCESSORIES FLEECE HATS TEES SNEAKER CULTURE WOMEN'S WEAR SPORTS BEAR

CHAMPIONSHIF BEAR KID'S WEAR

FEATURED

Hussle Bear Unisex T- Notorious BEAR. Unisex Black, Dope & Focused Golf Bear Unisex T-Shirt TasteMaker Flavors TMKR Bear Logo Unisex
shirt T-5hirt Unisex T-Shirt f $27.99 Unisex T-Shirt T-Shirt
$29.99 f $29.99 f $27.99 f $27.99 f $2 A
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Sticker Set
Character Design

Sticker sets for messaging apps can enhance personal communication.
Here are some examples I've created for character design projects.
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Misc Illustrations

This section contains all of my illustrations that have never been shared with the public. It

includes unfinished illustrations, fan art, rejected works, original characters, and killing-time
illustrations.

This collection also comprises work from almost ten years ago, some of which were lost in

my old hard drive. Fortunately, | was able to collect and archive the rest of it, and now, | can
share it with you.
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THANK YOU
Rudy P. Agnel

rudypagnel@gmail.com



